The aim of this research is to discover 'The Influence of Product Quality on Purchase Intention through Electronic Words of Mouth in PT Telkomsel Medan'. This research is an associative research. The population of this research is all of Universitas Sumatera Utara (USU) students who use Telkomsel internet quota, 100 respondents were obtained using snowball sampling technique. Primary data collection was done using questionnaires, and secondary data collection is gathered using Structural Equation Modelling (SEM).
Introduction
In 2017, there are three major providers in Indonesia that use GSM-based technology in There are many products in the various markets with varying benefits and value offered by the competitors, making it difficult for the company to seize up the market share of the competitor. Other than that, it requires a considerably high cost to enter a new market. Therefore, the company needs to make abundant efforts to increase the purchase intention.
In these past years, social networking has grown quite significant from the standpoint of the marketing world. For example, on Facebook, the marketers are able to perform a detailed targeting. According to a survey conducted by Econsultancy and ICOI-2018 Adobe to 35.000 world marketers on how they utilize the existing marketing channels, social media still occupies the top position in 2017. Based on the data, 56% of marketers plan to raise their budget to social media. Besides social media, content marketing and personalization are chosen by many marketers.
Based on the information of the penetration survey and the behavior of Indonesia internet user performed by Asosiasi Penyelenggara Jasa Internet Indonesia (APJII) in 2016, it is found the penetration of internet user, based on the age, university students are the most internet users of 89.7%, students of 68.9%, office employees of 58.4%, housewife of 25.3%, and others of 6.7%. Kotler and Keller (2014: 131) explained quality is a totality of the feature and characteristic of the product or service which are able to satisfy the needs. Next, according to Goetsch & Davis (1994) and Tjiptono & Diana (2003) , the definition of quality is a dynamic condition associated with product, service, human, and environment which is fulfilling or exceeding the expectation. Moreover, quality is an ever-changing condition for example what is considered the current quality is considered less qualified in the future (Tjiptono dan Diana, 2003). customers, actual customers, and former customers on the product or company through the internet.
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Purchase intention is a desire of a customer on fulfilling the needs and a hidden wish the research framework of the kind of thinking that provides the basis this research to its full implementation is from the background the problems and of a study jointly conducted theoretically that which is purposed to a committee to discuss and gave the background about the product quality against purchase intention through e-words of mouth. 
Hypothesis
Based on hypothesis can be written hypothesis in this research are:
1. Product quality variables consisting of performance, features, reliability, perceived quality have a significant effect on e-word of mouth of Telkomsel product.
2. e-word of mouth against the purchase intention of Telkomsel's products.
3. product quality variables consisting of performance, features, reliability, a perception of quality to purchase intention of Telkomsel product. ICOI-2018 4. product quality variables consisting of performance, features, reliability, perceived quality of purchase intention through e-word of mouth.th.
Research Methods
This research is a quantitative descriptive research. According to Nawawi 
Result
The descriptive analysis in this research is the description or explanation of the primary data gathering in the form of a questionnaire filled by the respondents. The characteristic of the respondents includes gender, age, and the duration of using Telkomsel.
This research is using the Structural Equation Model (SEM). The software used in this research is SmartPLS. The theoretical method illustrated in the path diagram will be analyzed based on the obtained data. In a reflective construct, reliability testing and indicator validity are performed using the loading factor. Each indicator measures the value of its loading factor in each construct. The value of loading factor is expected to reach more than 0.7. However, in exploratory studies, a value greater than 0.5 is considered adequate (Ghozali, 2014) . The loading factor value of each indicator to each construct is measured using the algorithm of the SmartPLS program. The value of R Square for the EWOM variable is 58.4%, meaning it belongs to the strong category. Meanwhile, the remaining 41.6% is explained by other variables.
Next, the value of R Square for Purchase Intention variable is 81.6%, which means it belongs to the strong category. Meanwhile, the remaining 18.4% is explained by other variables.
Following are the discussions of each hypothesis based on the result test: necessity. Next, this result is in line with a study by Anwar (2015) , who postulated Product Quality is significantly and positively affecting Purchase Decision. Lastly, this research result is in line with a study result of Anis (2015) , posited product quality is positively affecting purchase decision.
Conclusion
Based on the research result discussed in the previous chapter on the effect of product quality on purchase decision through electronic words of mouth, then it can be concluded as follows:
1. EWOM is positively and significantly affecting Purchase Intention in Telkomsel Medan.
Product Quality is positively and significantly affecting E-WOM in Telkomsel
Medan.
Product Quality is positively and significantly affecting Purchase Intention in
Telkomsel Medan.
